
Leads are used to draw in your reader to what will be discussed in your writing. Oftentimes, they 

are used in news writing or in narrative pieces. There are many different types of leads. Listed 

below are the most common leads used. 

Summary lead: This answers the 5Ws (who, what, where, when, why) of the story in one 

sentence. 

Ex: Twenty-eight passengers and a crew of four were killed last night when a single-

engine plane crashed four miles south of Bloomington. 

Question lead: Good for feature stories and columns, this lead can be effective in drawing 

readers in. 

Ex: Have you ever wondered how you would survive if you found yourself alone in the 

wilderness? How would you defend yourself against predators? What would you eat? 

Where would you find water? 

Factual lead: Using statistics and hard facts up front can gain immediate interest and encourages 

the reader into the story. 

Ex: Fifty per cent of working mothers fail to prepare healthy family meals because they 

‘just don’t have the time’, according to a survey conducted by A Meal Preparation 

Company. 

Quotation lead: Drawing on well-known sayings and famous quotes gives the reader immediate 

context. 

Ex: President John F. Kennedy once said, "Ask not what your country can do for you, ask 

what you can do for your country." Today's Americans have forgotten Kennedy's 

message. We expect our country to take care of us, but we are not taking care of our 

country. 

Descriptive lead: This is where you draw a picture with words to put your reader into the scene 

and is very effective for longer feature stories. 

Ex: It was a dark and stormy night. Sitting in the food court of a busy suburban mall, the 

shoppers were ignoring their designer prams while greedily gulping down lattes and 

exchanging lively banter. 

 

By: Kayla Jones


